
Since the rise of social media, REALTORS 
across the country have come to the realization 
that to run a successful real estate business, their 
skills can’t be limited to just home sales. To be 
competitive, agents must be able to design and 
run advertising listings, marketing campaigns and 
generate leads.

We can all agree that social media platforms 
and search engines were practically designed for 
these purposes. Billions of potential homebuyers 
and sellers are already online, hours upon hours, 
every day. Agents simply have to make sure their 
websites and listings are easy to find and that their 
ads reach as many qualified leads as possible. But 
there’s a catch. One thing ad management networks 
do best is collect information on users and then 
use that data to optimize advertising and market-
ing outreach. So while technology has been a boon 
for lead generation, it also managed to set the real 
estate industry back several decades. You see, audi-
ence targeting can lead inadvertently to Fair Hous-
ing Act (FHA) violations.

According to the National Association of REAL-
TORS’ Real Estate in a Digital Age 2019 Report, 47 
percent of agents said they use social media to pro-
mote listings and for generating high quality leads. 
For anyone who uses sites like (but not limited to) 
Facebook, Instagram and the Google Display Net-
work, you need to know about audience targeting 
and how easy it is to accidentally cross the line into 
discriminatory advertising.

Just to show how common this problem has 
been, Google had to remove more than two billion 
ads in 2018, many of which violated the company’s 
policies, such as discriminating against groups 

based on race, age and religious beliefs. So there’s a 
good chance that real estate professionals who used 
any one of the big ad manager platforms to run ads 
and listings prior to 2019 violated antidiscrimina-
tion laws. That’s because those networks allowed 
— and even encouraged — users to create audience 
profiles. So an agent could select who sees a listing 
based on extremely personal traits, such as income 
range, marital status or even what type of food 
a person eats. The practice essentially deprived 
certain groups from seeing listings. That’s prob-
lematic for anyone who doesn’t want to violate the 
FHA, which prohibits discrimination based on race, 
color, national origin, religion, sex, familial status 
and disability.

Audience targeting tools have been removed 
from most real estate advertising platforms. These 
days, social media companies and ad manager net-
works are very careful about their sites being used 
as a vehicle for discrimination. In part, it’s because 
the Department of Housing and Urban Develop-
ment (HUD) slapped one social media platform 
with a lawsuit for violating the FHA and the federal 
agency also admitted to investigating other tech 
giants for doing the same. The suit, announced in 
March 2019, accused Facebook and its subsidiary 
Instagram of “show[ing] targeted ads to users” 
and “encouraging, enabling and causing housing 
discrimination” across their networks. In a state-
ment, HUD secretary Ben Carson said, “Facebook is 
discriminating against people based upon who they 
are and where they live. Using a computer to limit a 
person’s housing choices can be just as discrimina-
tory as slamming a door in someone’s face.”

Within months, Facebook created a new real 
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Take a self-guided tour of our models and  

check out our interactive videos showing  
features for our exclusive 55+ Homebuyer!

Features, amenities, �oor plans, elevations, and designs vary and are subject to changes or substitution without notice. Items shown are artist’s renderings and may contain options that are not standard on all models 
or not included in the purchase price. Availability may vary. Plans to build out these neighborhoods as proposed are subject to change without notice. Models/lifestyle photos do not re�ect racial or ethnic preference. 
Lennar’s automated homes are built according to the Wi-Fi Alliance® program guidelines for Wi-Fi CERTIFIED™ Home Designs. See the Wi-Fi Alliance® website at www.wi-�.org for additional information regarding the 
Wi-Fi CERTIFIED™ Home Design program. Homeowners are responsible for con�guring all security features. Lennar does not warrant or represent that any network or network device is secure or can prevent all privacy 
intrusions, malware, or cyber-attacks, even when correctly con�gured. Certain products or services are provided by third parties, and not Lennar. Lennar does not guarantee any equipment or services provided by third 
parties. This is not an o�er in states where prior registration is required. Void where prohibited by law. Copyright © 2019 Lennar Corporation. Lennar, the Lennar logo, Village Builders, and the Village Builders logo are 

U.S. registered service marks or service marks of Lennar Corporation and/or its subsidiaries. Date 08/20

We’re introducing the next generation of exceptional living, 
with 13 distinctive floor plans designed specifically for 

the sophisticated 55+ homebuyer!

View communities & plans at: Lennar.com/LegacySeries
or contact us at 512-489-6838

55+homebuyer
SEPTEMBER 2020 |  MYREALTYLINE.COM

https://bit.ly/3kDbmHZ
https://myrealtyline.com
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AUSTIN BOARD OF REALTORS®

ROMEO
MANZANILLA

2020 PRESIDENT

Keeping Safety Top-of-Mind
REALTOR® Safety is an ever-expanding topic. 

As a REALTOR®, you’re faced with potentially risky 
situations every day. Meeting new clients, showing 
homes and even marketing online can pose risks to 
your person or your business.

Keeping safety foremost year-round and in 
everything you do can mean the difference between 
life and death. While it’s tempting to believe that an 
attack would never happen to you, safety-related 
incidents are more common than you may think. 
According to the 2020 NAR Member Safety Report, 
in the last year:

•	 Nearly one in four REALTORS® (23 percent) 
have experienced a situation that made 
them fear for their personal safety or safety 
of their personal information.

•	 Nearly one in three REALTORS® (31 per-
cent) have felt unsafe during an open house.

•	 The typical REALTOR® reported feeling 
unsafe less than once a year (54 percent) 
in terms of personal safety, but unsafe in 
terms of personal information every few 
months or more often (61 percent).

•	 One in 20 REALTORS® (5 percent) said they 
had been a victim of a crime while working 
as a real estate professional.

•	 More than half of REALTORS® (53 per-
cent) use a smartphone safety app to track 
whereabouts and alert colleagues in case of 
an emergency.

This September, ABoR is observing REALTOR®

September is Safety Month, when we will 
launch a member input and research project to 
determine the safety programs, benefits and 
technologies you’d like to see us offer as an ABoR 
benefit. Member input will take place throughout 
REALTOR® Safety month as part of a month-long 
communications initiative of safety tips and best 
practices and you can provide your feedback now in 

a short poll at ABoR.com/Safety.
You must make safe deci-

sions continuously and know 
how to react when confronted 
with trouble. Below are our top 
safety tips for the well-being of 
your business, career, clients 
and personal life.

Business Well-Being: Have a 
Safety Plan

You have strategic plans, 
operational plans, and commu-
nication plans for your business 
but have you instituted a safety 
plan? In the real estate industry, 
we are faced with dangers every 
day and it’s imperative to create 
processes that will help you avoid bad situations. 
Developing a safety plan can help you prepare and 
create a safe environment for you, your clients, col-
leagues and family.

Professional Well-Being: Check Your Tech
Plan ahead when you’re going to be out in the 

field. Will you have mobile service everywhere? 
When you’re showing in commercial property, older 
homes with thick walls, or rural properties, mobile 
reception may not be available. Always travel with a 
phone charger or battery pack and consider lever-
aging a safety app that will keep your emergency 
contacts informed of your whereabouts.

Client Well-Being: Buddy Up
Ask your clients about being partners on safety. 

You are taking safety precautions for yourself, but 
you also need their help. When selling their home, 
have them confirm they locked the house before 
leaving for showings. When meeting new clients, 
meeting at your office or a neutral location (such as 
a coffee shop) is a best practice that can help your 

clients feel at ease, too.

Personal Well-Being: Get Fit
Consider exercise classes that double as self-

defense training, such as boxing or Krav Maga. Many 
gyms and martial arts studios have virtual classes 
and online videos so that you can learn and train 
from home. You can also ask your peers, friends, 
and family if they have taken a self-defense class 
that they would recommend.

We hope you find these tips useful as you think 
about what precautions to take when planning your 
day-to-day tasks. For additional REALTOR® safety 
resources including webinars, best practices and 
shareable content, visit NAR.Realtor/Safety.

Ready to Make an Impact? Volunteer with ABoR!
As an ABoR member, you can play a direct role 

in the actions we take by volunteering to serve on 
one of our committees, advisory groups, or coun-
cils in 2021. A call for volunteers is going on now 
through mid-October at ABoR.com/WeNeedYou. 
Will you join us?

REAL | LEADERS
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888-KB-HOMES | kbhome.com
Broker Cooperation Welcome. ©2020 KB Home (KBH). Payment of Broker Co-op requires Broker or agent to call in to register client before first visit to community 
and comply with Broker Co-op Agreement. Plans, pricing, financing, terms, availability and specifications subject to change/prior sale without notice and may 
vary by neighborhood, lot location and home series. Buyer responsible for all taxes, insurance and other fees. Sq. footage is approximate. See sales counselor 
for details. AUS-304651

Austin-Area KB Home Communities

Austin
Northridge Park
From the $300s
Final Opportunity

8009 Crystalbrook West, Austin, TX 78724

Village at Northtown
From the $300s
• 1,353–2,898 sq. ft. 
• 3–6 bdrms., 2–4 baths
14309 Silver Lace Ln., Austin, TX 78660

Willow Trace
From the $360s
• 1,516–2,898 sq. ft. 
• 3–5 bdrms., 2–3.5 baths
504 Weizenbock Ln., Austin, TX 78728

Bastrop
Piney Creek Bend
From the $210s
• 1,491–2,898 sq. ft. 
• 3–6 bdrms., 2–4 baths
1502 Dragonfly Loop, Bastrop, TX 78602

Del Valle
Sundance Crossing
From the $230s
• 1,353–2,898 sq. ft. 
• 3–6 bdrms., 2–3.5 baths
6305 Wagon Spring St., Del Valle, TX 78617

Elgin
Saratoga Farms
From the $200s
• 1,246–2,755 sq. ft. 
• 3–6 bdrms., 2–4 baths
102 Schuylerville Dr., Elgin, TX 78621

Georgetown
La Conterra –  
Heritage Collection
From the $230s
• 1,353–2,898 sq. ft. 
• 3–5 bdrms., 2–3.5 baths
360 Tordesillas Dr. 
Georgetown, TX 78626

Oakmont
From the $260s
• 1,491–3,125 sq. ft. 
• 3–6 bdrms., 2–4 baths
105 Kyndals Meadow Cove 
Georgetown, TX 78628

Valley View
From the $220s
Grand Opening

• 1,353–2,898 sq. ft. 
• 3–5 bdrms., 2–3.5 baths
314 Thunder Valley Trl. 
Georgetown, TX 78626

Hutto
Villas at Star Ranch
From the $240s
• 1,353–2,898 sq. ft. 
• 3–6 bdrms., 2–3.5 baths
337 Fort William St., Hutto, TX 78634

Jarrell
Sonterra
From the $180s
• 1,246–2,898 sq. ft. 
• 3–5 bdrms., 2–3.5 baths
505 Bailey Park Dr., Jarrell, TX 76537

Kyle
Stagecoach Crossing
From the $230s
• 1,491–3,475 sq. ft. 
• 3–6 bdrms., 2–4 baths
141 Jarbridge Dr., Kyle, TX 78640

Sunset Hills
From the $230s
• 1,491–3,475 sq. ft. 
• 3–6 bdrms., 2–4 baths
126 Azure Cove, Kyle, TX 78640

Leander
Haven Oaks
Coming Soon

• 1,491–2,881 sq. ft. 
• 3–6 bdrms., 2–4 baths
San Gabriel Pkwy. and Heritage Grove Rd. 
Leander, TX 78641

Mason Hills – The Lakes  
Classic Collection
From the $270s
• 1,491–3,125 sq. ft. 
• 3–6 bdrms., 2–4 baths

Mason Hills – The Lakes  
Hallmark Collection
From the $310s
• 2,089–3,475 sq. ft. 
• 3–5 bdrms., 2–4.5 baths
1600 Abbott Cove, Leander, TX 78641

Liberty Hill Area
MorningStar
Final Opportunity to Own

109 Landry St., Georgetown, TX 78628

Lockhart
Meadows at Clearfork
From the $200s
• 1,491–2,881 sq. ft. 
• 3–6 bdrms., 2–4 baths
602 Indian Blanket St., Lockhart, TX 78644

Manor
 Presidential Meadows – 
Heritage Collection
From the $200s
• 1,234–2,495 sq. ft. 
• 3–5 bdrms., 2–3.5 baths

Presidential Meadows –  
Classic Collection
From the $220s
• 1,491–2,881 sq. ft. 
• 3–6 bdrms., 2–4 baths
13620 James Garfield, Manor, TX 78653

Pflugerville Area
Greenlawn Village
From the $290s
• 1,353–2,898 sq. ft. 
• 3–6 bdrms., 2–3.5 baths
17111 Gibbons Path, Round Rock, TX 78664

Uhland
Highlands at Grist Mill
From the $200s
• 1,353–2,898 sq. ft. 
• 3–6 bdrms., 2–3.5 baths
120 Adeline, Uhland, TX 78640

KB Home Design Studio – Austin
10800 Pecan Park Blvd., Ste. 110 
Austin, TX 78750 
512-721-3550

Schedule an appointment  
with a home finding specialist 
today at 512-488-0704.

SEPTEMBER 2020 |  MYREALTYLINE.COM
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Every two years the Texas Legislature convenes to conduct the business 
of the state, from healthcare to public education, from transportation to city 
and county affairs.  The House and the Senate spend hours and hours debating 
the merits of the bills before them.  An onlooker from the gallery can witness 
the organized chaos of the House proceedings, with 150 state representatives, 
members of the press, clerks, speaker staff and other legislative staff literally 
and figuratively rubbing elbows with each other on the House floor. Lobbyists 
and advocates work the halls, meeting with elected officials and staff, hosting 
lunches and dinners and educating lawmakers on issues big and small.

However, unsurprisingly, COVID-19 has majorly disrupted life at the capitol 
as we know it. During a time typically spent developing legislative agendas, 
advocates and elected officials have found themselves instead working to find 
ways to conduct the State’s business in a world that relies heavily on face-to-
face interactions.

Each regular session lasts 140 days with potential for additional 30-day 
sessions that can be called by the governor on an as needed basis. The legisla-
ture is only constitutionally required do to one thing — pass the state budget.  
However, each session, thousands of bills related to non-budgetary issues are 
filed, many of which fail, when they “die” in the process before they can be 
acted upon. Last session we saw over 10,000 bills filed, with approximately 20 
percent of them signed into law.

This session, some capitol veterans expect fewer bills to be filed, with 
even fewer signed into law. There will be fewer opportunities for face-to-face 
discussion, so we expect that negotiations on bills will be significantly reduced. 
There will likely be less opportunity for the public to provide in person input 
as social distancing rules are enforced and many meetings move to a digital 
format. Popular events like Industry Day at the Capitol will have to change 
dramatically or be canceled, as many legislator offices will limit the number of 
visitors they will allow in their offices. These changes will dramatically change 
the way that advocates and the public interact with their elected officials.

Each session has its own unique set of priorities and next session is no 
different. Perhaps the most pressing issue Texas will face this session is related 
to the budget. At the beginning of the year, prior to the COVID-19 outbreak, the 

comptroller forecasted a budget surplus. As COVID-19 took hold in Texas, many 
businesses slowed down or shuttered completely, resulting in reduced revenue 
from sales tax and oil and gas taxes. As a result of COVID-19, the comptroller 
has anticipated a $4 billion deficit in the budget. Legislators will have to find a 
way to pay the state’s bills for the next two years in addition to some outstand-
ing bills from last session.

Another critical issue that the legislature will be looking at is redistrict-
ing. Every 10 years, after the most recent census data becomes available, the 
legislature redraws the boundaries for the House and Senate districts. This 
process is highly politicized, with each party vying for more favorable boundar-
ies for their members. Due to some delays with the census, there are still some 
questions about how and when the redistricting process will take place, but it 
will certainly be top of mind for many legislators.

Other issues like public education and police reform are likely to get atten-
tion in session as well as COVID-19 relief to help stabilize the economy.

For our industry, the focus will be primarily defensive, as we will work to 
maintain the gains that we made last session. We will also be looking at legisla-
tion that will promote affordability and help remove regulatory barriers that 
make building difficult during the pandemic. After many cities moved their 
operations to digital formats, our members encountered a variety of challenges, 
some of which require legislative fixes.

Although no one knows what will happen next session, one thing that we 
know for sure is that it will be one of the most unique and challenging sessions 
Texas has ever faced. Rest assured that the advocacy team at the HBA and TAB 
will work hard to make sure that our industry’s voice is heard in the 87th Legis-
lative Session.

To ensure this is the case, the HBA has its own political action commit-
tee, HomePAC, whose purpose is to raise money as well as contribute to issue 
and candidate campaigns supportive of the housing industry in the Greater 
Austin area. HomePAC’s Board is comprised of an outstanding group of industry 
leaders selected to make decisions on how and when to focus these political 
resources. Contributions to the HomePAC may be made as a corporation or an 
individual. Visit www.hbaaustin.com/advocacy/ for more details.

JOE FOWLER
2020 PRESIDENT

Texas’ 87th Legislative Session
During the Pandemic

HOME BUILDERS ASSOCIATION OF GREATER AUSTIN

Your Homeowner can purchase flooring and take 90 days 
to pay or pay at closing, whichever comes firstOPTION 1

Send us your clients for flooring and we
will rebate you 2% of the sale

“Austin’s First Choice in
Flooring for Over 30 Years”

C a r p e t  / / /  H a r d w o o d  / / /  T i l e  / / /  N a t u r a l  S t o n e  / / /  L a m i n a t e  / / /  Vi n y l

512-346-7034 

2020 REALTOR PROGRAM

OPTION 2

DAVID GLENN
SENIOR DIRECTOR

Government Affairs

>> This month’s 
column has been 
submitted of 
HBA’s David Glenn, 
senior director of 
Government Affairs

REAL | LEADERS
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Gated community • Lushly wooded Hill Country setting • From the $400s

See fl oor plans on interactive map

BunkerRanch.com/garden-homes
See fl oor plans on interactive map

BunkerRanch.com/garden-homes

Luxury Garden Homes
new

Luxury Garden HomesLuxury Garden Homes
new

512–945–3206 • 170 Bunker Ranch Blvd. at Hwy 290W 

September 16 September 23 September 29 September 30

ADVOCATING 
CREDIT SCORES

REAL ESTATE 
RESET

INSTAGRAM 
REELS

MATRIX 2020
UPDATE

10a-Noon

2 Hr. Complimentary CE

Brought to you by:

Credit Beginning 

1:00p-2:00p

Strategies, Tasks & 

Dialogue to Engage 

Your Sphere

Brought to you by:

Breakthrough Broker

12:00p-1:00p

Instructor: Chelsea Peitz,

author of  'What to Post: How to

Create Engaging Social Media

That Builds Your Brand and 

Gets Results (for Real Estate)

10:30a-12:00p

Join Jack Sellers 

of ABOR as we learn

all about the new changes

to Matrix for 2020

WESTLAKES. MOPACBEE CAVE GREAT HILLSCEDAR PARK
13215 Bee Cave Pkwy.
Bldg. B, Ste. 100
Bee Cave, TX 78738

1335 E. Whitestone Blvd.
Ste. Z-100
Cedar Park, TX 78613

1501 S. Mopac
Ste. 130
Austin, TX 78746

8911 N. Cap. of TX Hwy.
Bldg. 2, Ste. 2120
Austin, TX 78759

4301 Westbank Dr.
Bldg. A, Ste. 100
Austin, TX 78746austin.ctic.com

R S V P   W I T H  Y O U R  C H I C A G O  T I T L E  A U S T I N  
B U S I N E S S  D E V E L O P M E N T  R E P R E S E N T A T I V E  

F O R  M O R E  I N F O R M A T I O N

GET AHEAD WITH OUR SEPTEMBER EDUCATION OPPORTUNITIES! 

SEPTEMBER 2020 |  MYREALTYLINE.COM
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WILLIAMSON COUNTY ASSOCIATION OF REALTORS®

KRISTON WOOD
2020 PRESIDENT

Are You an Engaged Member of 
Your Community?

As REALTORS® our clients and 
other industry peers see us as commu-
nity leaders and the go-to person for 
many different topics and civic engage-
ment is just one of them. This fall is 
proving to be unprecedented with a busy 
local real estate market, new back to 
school experiences for many, COVID-19 
and the upcoming elections (local, state 
and federal). I wanted to take this oppor-
tunity to remind you about a couple of 
ways you can engage in the community 
this fall season!

Respond to the U.S. Census

I encourage you to complete the 
2020 U.S. Census. The data is used for a 
myriad of things such as where new hos-
pitals, schools and fire departments are 
built. Data is also used to help determine 
how hundreds of billions of dollars in 
federal funding are used in communities 
just like Williamson County. As our area 
continues to show up on the top lists 
— fastest growing, best place to live and 
more, this data will help our leaders plan 
for many more years of positive growth.

It is easy and literally takes just min-
utes to respond to the Census and you 
can do it online at 2020census.gov.

Register to vote and VOTE

Registering to vote and actually 
voting are two of the most important 
actions we can take as U.S. citizens. In 
fact voting is a right many in the world 
do not have. I urge you to check your 
voting status and vote on Nov. 3. This 
year’s election is a little different due 
to COVID-19, (what isn’t this year?), 
because the local elections have been 
delayed until Nov. 3. This will be a full 
ballot with everything from local school 
board trustees to the President of the 
United States. 

The deadline to register to vote in 
the November Election is Monday, Oct. 
5. Early voting is Oct. 13 through Oct. 
30. Be sure to check with your local 
election office for more information and 
a sample ballot.

These simple but very important 
and effective tasks are two ways you can 
make a difference in your community. 
These are also great reasons to reach 
out to your client database; remind your 
clients and other business associates to 
respond to the Census, register to vote 
and vote.

REAL | LEADERS
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HARTLAND PLAZA OFFICE

JENNY NEWMAN
AVP/Business Development

Jenny.Newman@austintitle.com
512-426-7865 Mobile

WWW.AUSTINTITLE .COM

TROY CONOVER
Senior Vice President /Branch Manager

Commercial Escrow Officer
Troy.Conover@austintitle.com

512-329-0777

CRISELDA AYALA
Assistant Vice President

Residential Escrow Officer
Criselda.Ayala@austintitle.com

512-329-0777

BRANDI FLEMING
Vice President

Commercial Escrow Officer
Brandi.Fleming@austintitle.com

512-329-0777

HANNAH MYRES
Business Development

Hannah.Myres@austintitle.com
512-970-8376 Mobile

CHRIS KEMP
Commercial Business Development

Chris.Kemp@austintitle.com
512-317-3441 Mobile

EVA OSBORNE
Commercial Business Development

Eva.Osborne@austintitle.com
281-726-0596 Mobile

1717 WEST 6TH STREET, SUITE 102, AUSTIN, TEXAS 78703
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https://bit.ly/2OGJkNZ
https://bit.ly/2BhQm8L
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LUXURY CUSTOM

ESTATE HOMES
Acreage Homesites & Move-In Ready Homes

Acreage Communities and Build On Your Lot

Find Us in these Area Communities

New homes starting in the $400s.

Austin’s #1

Custom
HOMEBUILDER*

www.giddenshomes.com
*2019 Austin Business Journal 

Grand Mesa at Crystal Falls  Leander The Bluffs  Leander

Santa Rita Ranch  Liberty Hill The Oaks at Highland Village  Georgetown

Northgate Ranch  Liberty Hill Rancho Santa Fe  Liberty Hill

The Hollows on Lake Travis  Jonestown Clearwater Ranch  Liberty Hill

Video Marketing Class: Chris 
Galvan of Keller Williams 
Heritage and Mandy Smith of 
Succession Title

REALTORS in the WIld: Kevin 
McCord with Realty Austin

Tacos and Book Drive: The 
SouthStar Bank Team and 

The New Hope Realty Group

https://bit.ly/2WH9c0i
https://bit.ly/32Ta1a7
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RealtyLine is published monthly by Caxton Publications, Inc.™ as a non-subscription 
publication for the more than 16k+ members of the Austin Board of REALTORS® (ABoR), 
the more than 1,800+ members of the Williamson County Association of REALTORS® 
(WCREALTORS) and the Home Builders Association (HBA) of Greater Austin. 

RealtyLine is a proud member of ABoR, WCREALTORS, HBA and an honorary member 
of WCR Austin Chapter. We are equally proud to be a Major Investor in TREPAC (2019). 

RealtyLine is not responsible for opinions or facts expressed by non-staff writers or 
for errors and any by-products in advertising or editorial copy. REALTOR® is a registered 
trademark. The word REALTOR® sometimes appears in this publication without the 
registered trademark symbol (®) to save space. Wherever the word REALTOR® appears in 
this publication, the registered trademark should be assumed.
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doren@myrealtyline.com
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martha@myrealtyline.com

advertising inquiries
(512) 514-3141

submission guidelines
Submit photos, press releases and calendar 

items to tawanna@myrealtyline.com.
All images must be 300 dpi and include a caption 
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items will be included as space allows.
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info@myrealtyline.com
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Austin, Texas 78708-1366
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https://bit.ly/32QCHjP
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There is no place for discrimination in advertising 
or anywhere else for that matter. Unfortunately, when 
you want to send advertising to a “target market,” that 
could possibly be exactly what you are doing without 
even realizing it. The big social media giant used to 
allow advertising to certain categories such as age, 
gender, zip code, multicultural affinity or any detailed 
options describing or appearing to relate to protected 
characteristics, but they’ve had to change the way ads 
can be run and searched, due to auditors finding some 
inconsistencies and having historic settlement agree-
ments made to a few civil rights organizations.

It is not just zeroing in on certain aspects of the 
protected classifications listed in the Fair Housing Act 
that is wrong. You must also think about the words you 
use when you are listing a property in the MLS. If you 
state the park, school, pool or whatever is “walking 
distance” from the property, then you have crossed 
that line, without even realizing it. What if a family 
with a member that is wheelchair bound or is just not 
fully ambulatory reads the description? In this case, it 
would just be best to say the property is just a “short 
distance” from said amenities.

What if you describe the temple, synagogue, 
monastery or mosque that is right down the street? 
Then you have discriminated against all the other 
types of religions that are not the particular one that 
you’ve described. Choose your words carefully to be 
all-inclusive such as “house of worship” because this 
covers all.

When describing a larger home, many REAL-
TORS® tend to describe it as family-sized or big 
enough for a large family. Even though it seems nor-
mal, this is just another form of subtle discrimination 
against a single person that may want a large house for 
whatever reason. And on the other end of that spec-
trum is perfect home for empty nesters. Describing 
the property is the best option and let the prospective 
buyers or renters make their own decision on what 
and how to interpret the description.

Carrie Ann Ploppert, esq. is a Disability Rights 
Advocate in New Jersey. She publishes helpful 
articles on subtle discrimination. She wrote Fair 
Housing Handbook: Avoiding Discriminatory Advertis-
ing and says it is important that you know the test for 
discrimination.

SUSANNA BOYER
2020 DIRECTOR

Audience Targeting or Discrimination — 
When Are You Crossing That Line?

THE RESIDENTIAL REAL ESTATE COUNCIL

Receive your regular
commission up to 3%
on your first closing

As a thank you for relocating your buyers to a Highland Home,
we will reimburse up to 1% of the final sales price of the house! 

For further explanation on these programs, ask your Sales Counselor for the 3,4,5 Realtor Bonus and/or the Relocation Reimbursement
terms and conditions documents. Qualified sales must be original contracts written between January 1, 2020 and December 31, 2020. 

Receive a 1% bonus in addition
to your regular commission

for your second closing

Receive a 2% bonus in addition
to your regular commission for

your third & subsequent closings

Relocation Fee Reimbursement

PROGRAM

2020

AUS060120

“

”

The test for

discrimination: Whether

an ordinary

reader/viewer/listener

(consumer) of the

advertising would think

the statement contained

in the advertising contains

a preference for certain

groups or is limiting

certain groups.
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AUSTINBORN IN

INTERNATIONALLYRAISED
The #1 Real Estate Brokerage in the world, Keller Williams, has deep 
roots in Austin. Established in 1983, both Gary Keller and the Realtors of 
KW have made a significant impact in our incredible city and throughout 
the surrounding Hill Country.

Through charitable programs like RED Day, donations to Community First 
and music organizations like ALL ATX, co-founder Gary Keller and the 
Realtors of KW strive to provide a positive impact on our local commu-
nity. Deepening out impact in the area for our clients and the city, Keller 
Williams has more luxury home listings in the Austin area than any other 
brokerage. 

When COVID-19 impacted us all, KW pivoted quickly, empowering the 
Realtors of KW, Keller Williams Luxury International and Austin Portfolio 
Real Estate to safely and effectively assist our clients with their real es-
tate needs. Through Keller’s coninued focus on education and training, 
our agents have access to the most up-to-date information and data 
that helps their clients navigate the market of today. Current times have 
repositioned the real estate industry as a whole, but as the most tech-
nologically advanced real estate company world-wide, Keller Williams is 
here to help you navigate through theis evolving era and into the future.

EACH KELLER WILLIAMS IS INDEPENDENTLY OWNED AND OPERATEDJOIN/GO.KW.COM

KW AUSTIN NORTH LOCATION
512-346-3550

Exec Team Leader – Melanie Kennemann
melanie@kwaustin.com

Team Leader – Michelle Busby
michelle@kwaustinnw.com

KW AUSTIN SOUTH LOCATION
512-448-4111

Exec Team Leader – Diane Johnson
dianejohnson@kw.com

Team Leader – Jennifer Lewis
jennifer@kwaustin.com

Team Leader – Mallory Mundy
mallory@kwaustin.com
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https://bit.ly/3iUYexv
https://www.facebook.com/wcr.austin/?utm_campaign=March-2020&utm_medium=realtyline_digital&utm_source=RealtyLine&utm_term=women's-council-of-realtors-austin
https://bit.ly/3j7ICa9
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Unplug and get outside on miles of walking trails that meander past 

catch and release ponds, play areas and dog parks. Our one-of-a-kind 

Lazy River Amenity Center features a 1,000 foot lazy river and the 

Sunbright Activity Center has a splash park and lap pool, with AMPLE 

shade for all. Visit us online today to see our community amenities, 

amazing builders and a list of Available Quick Move In Homes!

master-planned living south of austin from $200s
CASTLEROCK  •  CENTEX  •  CHESMAR HOMES
GEHAN HOMES  •  PULTE HOMES  •  TAYLOR MORRISON

✪WHITE WING TRAIL

austin

buda
2001

35

SunfieldTX.com

     
Community *

     
Austin

TOP5

*2019 RCLCO

amenities
lifestyle

awesome

amazing

GEARING UP FOR Back to SCHOOLBack to SCHOOL

® NORTH AUSTIN BRANCH
5608 Parkcrest Drive | Suite 150
Austin, TX 78731

 512.302.3892

ROUND ROCK BRANCH
1 Chisholm Trail | Suite 3100
Round Rock, TX 78681

 512.255.6550

VISIT OUR WEBSITE
 nat.com/Texas
 Austin.NAT

©2020 States Title Holding, Inc. and its subsidiaries. All Rights Reserved.  | TX 20-17138 R 8.28.20

Happy  
Labor Day
Celebrating the Strength and Spirit  
of American Workers
Labor Day constitutes a yearly national tribute to the contributions 
workers have made to the strength, prosperity, and well-being of our 
country. This year we want to celebrate our teachers, first responders, 
medical professionals and all those on the front lines. You have kept 
society running and we couldn’t be more grateful.

SEPTEMBER 2020 |  MYREALTYLINE.COM

mailto:cisaac%40nat.com?subject=
mailto:bcook%40nat.com?subject=
mailto:https://bit.ly/3hjbYkh?subject=
https://bit.ly/3jox5n9
https://myrealtyline.com
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If you are in the market for a new home call us at 
512.265.0288 or SalesAustin@mihomes.com 

mihomes.com

Meet the
M/I Homes
Internet
Sales Team

•  They can help narrow down the right location, 
   schedule community visits, and find the right
   home for your clients.

•  As longtime Austin residents, Abigail and Heather 
   not only know M/I, they are familiar with the ins
   and outs of ATX. 

When you work with an Internet Sales Team 
like Abigail and Heather, all the information is 
at your fingertips.

Find out the latest updates and community info
512.253.7338 • SalesAustin@mihomes.com 

mihomes.com

Exclusive 5-min Loan Application
only at JohnSchutze.com

Texas Loan Experts | 10000 Research Blvd, Suite 252 Austin, Texas 78759
Corporate Office: The Home Loan Expert, LLC 1600 S. Brentwood Blvd. Ste 700 St. Louis, MO NMLS #1326241

I’m honored to be the lender of choice for 
Realtors who want the best...

Realtors love my low rates and fees

Our innovative programs help agents qualify 
for better loan terms...

In the last 5 years, I’ve helped 74 Real Estate 
agents purchase or refinance!

John Schutze
REGIONAL DIRECTOR 
NMLS #208548

Give your clients the best mortgage experience.
“John and his team are great to work with! We have used John on 7 home loans 
since 2006. He is professional, knowledgeable, and moves quickly!” - The Fishers

The Realtor’s Lender

(512) 775-6820
John@TexasLoanExperts.com

1111 N. IH 35, Suite 102
Round Rock, Texas 78664

(512) 273-7767

VIRTUAL TOUR

SEPTEMBER 16

Every Other Wednesday Beginning September 16

SHEILA BALAGIA
Office Manager/Escrow Officer

sheila@swtatx.com

JENNIFER RHODES
Escrow Officer

jrhodes@swtatx.com

LORI WILLIAMS
Business Development

lori@swtatx.com

9:30 a.m.

SHOWCASE 
YOUR LISTING 

DURING
OUR TOUR!

https://bit.ly/3kzRFAE
https://bit.ly/3kJAoW1
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1/4-ACRE SITES with Hill Country Views!
Non-Age Restricted! All Age Groups Welcome

NEW HOMES
FROM 

THE$290’S
LACIMATX.COM

512-834-9294 512-484-8677512-337-6093 1-800-247-3779
512-856-5664 512-523-4128 

SEPTEMBER 2020 |  MYREALTYLINE.COM
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M/I Homes Carmel Creek: 
Ursula Whitworth

Bagels for Books: Tina Zander, 
Kevin Kelly and Christy Owen, all 
with SouthStar Bank

New Designations: Chris Francis 
and Matt Speck, both with 
Rollingwood Management

901 N. MOPAC, BARTON OAKS V, SUITE 120, AUSTIN, TEXAS 78746

(512) 328-0400

NMLS ID 207583

Inclusive Company Culture 
Hands-on Local Leadership
Competitive Salaries & 
Commissions
Flexible Schedule
Remote Working Options
Comprehensive Benefits 
Package

ARE YOUARE YOU
AWESOME?AWESOME?

W
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Loan Processor 
Jr. Loan Processor
Mortgage Closer
Closing Assistant
Underwriter
Appraisal Desk
Loan Officer Assistant (LOA)
Senior Loan Officers
Loan Officers
Consumer Direct Loan Officers

POSITIONS AVAILABLE:

CAREERS@MISSIONMORTGAGE.COM

WHAT WE OFFER:

30Y E A R S
STRONG

https://bit.ly/2HoFad7
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A Home for EveryA Home for Every

HOUSE HUNTER
HERE ON THE RANCH,  we have dream homes that are a cozy 1,500 sq. ft., expansive half-acre estates, and everything in 

between. Empty nesters and growing families, young professionals and seen-it-all’ers, we have just the right fit for you. And 

best of all, no matter what kind of house you choose to hang your hat in, our award-winning Santa Rita Ranch lifestyle comes 

standard. Welcome home.

Picture Yourself Here

C O T T A G E  H O M E S   •   E S T A T E  H O M E S   •   G A R D E N  H O M E S   •   U N D E R  $ 3 5 0 K   •   T O W N H O M E S    

Estate Homek
Garden Home Cottage Home

New Homes 

from the 

$200s–$800s

SANTARITARANCHAUSTIN.COM

SEPTEMBER 2020 |  MYREALTYLINE.COM
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(512) 450-1222  | 4301 Westbank Dr. Escalade B Suite 150 Austin, TX 78746 (737) 209-6740  | 7804 Bell Mountain Drive, Suite 101 Austin, TX 78730

Hometrust Mortgage has been helping people 
buy, refinance and construct homes in the Austin 
area for 32 years. We offer a full array of home 
mortgage products and your loan is processed and 
underwritten locally.

Contact Hometrust Mortgage today for a free 
consultation or to get started on your home 
purchase or refinance. 

www.HomeTrust.com

Two Locations to Serve You Hometrust Mortgage Company, NMLS# 149932

Richie Rodriguez
Branch Manager
NMLS #222698
rrodriguez@
hometrust.com

Bradley Rife
NMLS #221487
brife@
hometrust.com

Bryson Reid
NMLS #1411621
breid@
hometrust.com

Lynn Edgar
NMLS #221412
ledgar@
hometrust.com

Catherine Darwin
NMLS #1606718
cdarwin@
hometrust.com N
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Ashley Matthews
Branch Manager
NMLS #1185441
amatthews@
hometrust.com

Scott Sewell
Regional Prod. Mgr.
NMLS #211987
ssewell@
hometrust.com

Anila Cardyn
NMLS #1160250
acardyn@
hometrust.com

Brooke Payne
NMLS #977110
bpayne@
hometrust.com

Angela Dean
NMLS #1557358
adean@
hometrust.com

Tacos and Book Drive: 
Derek Kapavik and 
Aften Serrano, both of 
SouthStar Bank

Brohn Homes Model at 
TRACE: Bethany McSorley of 

Brohn Homes

AMBA Gives Back Day: 
Caroline Carver of RealtyLine

https://bit.ly/364GD2F
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For more than 34 years, Rollingwood Management, Inc. has been providing residential 
property management services as well as pairing tenants with their dream properties. Aimed 
at delivering impeccable management services for property owners and their investments, 
Rollingwood Management’s philosophy is to be the landlord’s advocate and to utilize its team’s 
experienced skillset to deliver expertise, integrity and decisiveness.

“Since our focus is solely on property management, our clients can expect the utmost in 
service. We are not overseeing home sales or managing apartment complexes, commercial prop-
erties or HOAs,” says Michael Francis, owner and broker of Rollingwood Management, Inc. “We 
work with owners of residential properties, which is usually a REALTOR, single-property owner 
or investors with multiple properties within their portfolios.”

For residential property owners looking for property management services, Rollingwood 
Management provides an array of turn-key services. “Our clients come to us 

because they don’t want to be involved in the day-to-day business 
of their investment, but still expect trust, transparency and 

confirmation that their property is being well maintained 
and profitable,” Francis says. “We provide well-docu-

mented and easily understood monthly statement, over-
see all property maintenance, send annual property 
surveys and attend to any tenant-related needs.”

Many clients 

choose Rollingwood Management because they see cost savings related to using a property 
management firm. Additionally, many clients experience personal benefits, as the strain and 
time commitment of managing their property is alleviated. “When a landlord uses a property 
management firm, we handle all communication and remediation with the tenants, even the 
problem ones which can cause stress on a landlord,” Francis says. “Also, it reduces the amount 
of time a landlord spends coordinating repairs, properly screening tenants, chasing down late 
rent payments, enforcing the terms of a lease, keeping up with everchanging legislation and 
reducing risk. Above all, the most important personal benefit for landlords is greater freedom.”

Even in recent months, as the pandemic hit, Rollingwood Management has remained 
committed to maintaining its high level of service and adapted to ensuring the care of its clients 
and tenants. “When the pandemic hit, we had two main goals: to keep our staff, tenants and 
vendors safe and to stabilize our owners’ income,” Francis says. “To date, we have been able 
to accomplish these goals. While we have had to set up payment plans to assist our tenants, no 
tenants have defaulted on their lease payments and all owners have continued to receive their 
payments.”

Specializing in Austin and the surrounding areas, Rollingwood Management serves 
Westlake, Bee Cave, Rollingwood, Round Rock, Pflugerville, Kyle and Buda. “Our team cur-
rently includes three experienced property managers, an accountant, an office manager and a 
maintenance technician,” says Francis, who oversees daily operations and marketing. “Each one 
of our team members brings a wealth of experience in their field that has a direct benefit to our 
investors, their tenants and their investment.

For more information and to read client reviews,
visit rollingwoodmanagement.com.

Rollingwood Management Written by Katie Agness

SAVE ON 
CLOSING 
COSTS*

NEXT MOVE with Taylor Morrison is a  set of 
online tools that put you in control  of your 
homebuying journey. Purchase your dream 
home by September 30, 2020, and we’ll pick 
up the closing costs.* 

Virtual Tours
Arrange a video-guided tour with one of our sales agents.

Self-Guided  Tours
Experience the freedom and convenience of DIY home tours. 

Home  Reservations
Browse for the home you love and then click to reserve it. 

THE TOOLS TO MAKE YOUR NEXT MOVE

*All Closing Costs Limited Time Incentive (the “Promotion”) valid on new home contracts entered into as of 8/1/20-9/30/20 (“Promotion Period”) and applies to all eligible Showcase/Move-in Ready homes that close on or before 12/18/20, if (1) qualified buyer of an Eligible Home chooses 
Closing Agent selected only by Seller and finances with Seller’s affiliated lender, Taylor Morrison Home Funding, LLC, NMLS #149227 (“Affiliated Lender”) and (2) satisfies all other closing date and eligibility criteria (each, an “Eligible Home”). All Closing Cost Promotion includes both the Standard 
Closing Cost contributions and the Additional Closing Costs provided in the Purchase Agreement to buyers using Affiliated Lender, as well as the Title Company selected only through Seller. Seller will pay all closing costs at closing excluding discount points, pre-paid items, HOA Dues, Capital 
Contribution and Transfer/Disclosure Fee which total contributions will vary depending on the Eligible Home selected and other restrictions described below. Total closing cost contribution subject to Seller’s contribution limitations based on mortgage program. Buyer must pre-apply with Affiliated 

Lender before submitting offer to qualify for the Promotion. Buyer is not required to finance through Affiliated Lender or to use such Closing Agent selected by Seller to purchase a home; however, Buyer must use both settlement services to receive the Promotion. All loans are subject to underwriting and loan qualification 
of the lender. Services not available in all states. Rates, terms and conditions offered are subject to change without notice. All information (including, but not limited to prices, views, availability, incentives, school assignments and ratings, floor plans, site plans, features, standards and options, assessments and fees, 
planned amenities, programs, conceptual artists’ renderings and community development plans) is not guaranteed and remains subject to change or delay without notice.  Additional licensing or other financing details regarding Affiliated Lender may be found at www.taylormorrison.com/home-financing.  All homes subject 
to prior sale. Please see a Taylor Morrison Community Sales Manager or visit www.taylormorrison.com for additional disclaimers, licensing information or other details (as applicable). Offer void where prohibited or otherwise restricted by all applicable state and federal laws. Affiliated Lender is licensed in the following 
states: AZ #0916681; CA: DBO #4131114; CO: #347943; FL: MLD72; GA #45542 (branch located at 4400 North Point Parkway, Ste. 220, Alpharetta, GA 30022), NV: #5111 (branch located at 885 Tahoe Blvd, Suite 2, Incline Village, Nevada 89451 ph #916-500-1225); NC: #L-166652; OR: #ML-5888; SC: #149227; 
TX: #1040362, 336785, and 885815 (branch located at 2929 Briarpark Dr., Ste. 400A, Houston, TX 77042), WA: #CL-149227. Additional license information available at NMLS Consumer Access: www.nmlsconsumeraccess.org.  ©August 2020, Taylor Morrison, Inc. All rights reserved. 08/27/20 2289-AUS 2515 

MakeMoves/Austin

MICHAEL FRANCIS
Owner and Broker

INTERVIEW
PROPERTY MANAGEMENT_____________

https://myrealtyline.com
https://bit.ly/2ZYt2Gf
https://bit.ly/33NTAep
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[Audience Targeting from front page]

 COVENTRY  HOMES  DREES  HOMES G IDDENS HOMES

The Hollows is an authentic lakefront community in Northwest Austin resting on the North Shore 
of Lake Travis, spanning over 1400 acres of Austin Hill Country and offering new luxury estate-style 
homes and Hill Country inspired Cottages. With countless resort-style amenities, and miles of golf 

cart and hiking trails connecting the community, The Hollows is the perfect place to call home.

Information Center: 512.240.6262
Jodi Blynn: jodi@hollowsatlaketravis.com

HOMES FROM THE UPPER 300’S
Visit Model Row Today!

TOURS AVAILABLE BY APPOINTMENT
WE ADHERE STRICTLY TO THE GUIDELINES FOR COVID-19 FROM THE STATE OF TEXAS AND TRAVIS COUNTY

LUNCH WILL BE PROVIDED & GIFT GIVEAWAYS

estate advertising portal and removed micro-targeting tools; Google announced a similar 
overhaul to its ad network this past summer. The changes, which occurred abruptly and with 
no warning, shook the real estate profession to its core. According to Facebook’s “2019 Real 
Estate Trends and Insights Report,” nearly 90 percent of agents’ and brokers’ media budgets 
went to online ads.

Ryan Rodenbeck, owner of Spyglass Realty, was one of the few agents who wasn’t affected 
by the changes. He already felt that using social media platforms for advertising listings was 
too limiting. Rodenbeck believes agents should focus on branding instead, which is something 
that Facebook says their audience-targeting tools are much better suited.

Rodenbeck is an expert at running what Facebook calls educational promotions. So in-
stead of posting an audience-targeting property listing, he can run a campaign that promotes 
the speed of which a property in a specific zip code went under contract. In this case, it’s not 
a violation to use micro-targeting tools because he’s not listing a house for sale or for rent. 
Rodenbeck’s goal is to raise awareness of his agency, Spyglass Realty. Advertisements that 
celebrate newly sold properties or those under contract, as well as ads hyping Austin neigh-
borhoods, in blog posts like “Must-Visit Attractions in Barton Hills,” help to bolster his brand 
without depriving anyone of their right to housing.

“Facebook, Instagram and Google display ad networks aren’t great sources for generating 
new leads,” he says. “The ones we do get from these platforms are kind of fickle.” If generating 
new business on social media is the primary goal, you have to put in a lot of time and energy 
and will get very little in return. “That’s why you want to use these sites for branding,” says 
Rodenbeck.

Tech companies are keeping some audience-targeting tools, but now there are built-in 
protections for the platforms and users. For example, REALTORS can place zip-code-target 
ads. But unlike earlier iterations, there’s an automatic 15-mile radius minimum. The goal, of 
course, is to prevent someone from excluding what they might believe are undesirable neigh-
borhoods, such as those with a heavy concentration of minorities or low-income earners.

Other changes that protect REALTORS from committing housing discrimination viola-
tions is by taking away the option to micro-target audiences based on age and gender. Now, 
any person over the age of 16 can see any published real estate listing.

There has been some understandable pushback. One example is when a broker has a list-
ing in an age-qualified community. It doesn’t make sense to run an ad if it’s going to be deliv-
ered to people of all ages. On the other hand, if the listing agent attempts to target a specific 
age group anyway, the platform reserves the right to remove that ad. After the HUD lawsuit, 
platforms are not in the mood to negotiate. Repeat offenders can have their business accounts 
suspended from the platform entirely and permanently. So for anyone weighing their options 
— a lifetime suspension vs. a deluge of calls from unqualified prospects — one of these can 
severely debilitate a small real estate agency while the other is a temporary inconvenience.

ha!
MADE
YOU LOOK.

This is an advert for 
ESTABLISHED 1995

mailto:craig%40pottscares.com?subject=
mailto:jodi%40hollowsatlaketravis.com?subject=
https://bit.ly/2FUxKxH
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Assurance Financial was ranked in the 

TOP 10 MORTGAGE COMPANIES 
FOR CUSTOMER SATISFACTION 
by SocialSurvey! Apply online in 15 minutes 

and see why we’ve earned all 5 stars. 

Michael
LANDERS

Kim
GHANEM

AssuranceMortgage.com

NMLS #217124

(512) 590-0075
NMLS #191143

(512) 743-8609

Trends and Disruptors
in Real Estate Today  
- 18 HR CE

SEPT 24 - 25 $119

Smart Homes, Green Building, 
Construction Trends, Apps and MoreTOPICS

CHAMPIONSLIVE 

THU: 8:30 AM - 6:45 PM
FRI: 8:30 AM - 5:30 PM

THE MOST RESPECTED NAME  
IN REAL ESTATE EDUCATION

ENROLL TODAY | 512-244-3545
13801 RANCH ROAD 620 N, AUSTIN, TX 78717

Open to the Public; TREC #0005; Legal Update I: 04-04-121-37796; Legal Update II: 04-04-121-37797; Trends & Disruptors in Real Estate Today: 08-00-012-38491; Property Management:10-00-101-37961

Take your CE in the comfort of your home with ChampionsLive Virtual Classroom!

Go to www.ChampionsSchool.com/MCE for more Live and Online options. For $10 off, use promo code: MCE10

Property Management 
 - 18 HR CE

SEPT 23 - 24 $119

Working With Property Owners,  
Creating Management Plans

TOPICS

CHAMPIONSLIVE 

WED: 8:30 AM - 6:45 PM
THU: 8:30 AM - 5:30 PM
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BILL EVANS  •••  TAR TREPAC  ••• First-Vice Chair 2020

EVANS TALKS TREPAC The Budget: This is the only thing that MUST be 

accomplished in the session. It’s gonna be tough; be-

cause of the pandemic, sales tax revenues are down 

and oil and gas tax collections are down

Criminal Justice Reform: Texas Legislators will 

work to correct perceived errors in the criminal 

justice system, reduce prison populations and look 

at prison sentences that are considered too harsh or 

long for the crime

Property Taxes: Always a robust topic for REAL-

TORS®, we will urge balance between assessed 

values and tax rates.

Redistricting: Before we can even get to the next 

session, we have a vote in November that is going 

to be interesting. Redistricting may not even get 

done in the session and those who know better than 

I do think there could be one or even two special 

sessions

 HOA and COA Issues: Texas REALTORS® support 

efforts to reform laws governing homeowner’s 

associations to ensure HOA and COA operations 

are transparent and resident (including buyer and 

seller) friendly

sion convenes in January of next year, there will be lots of topics 

up for consideration.

So... if you got this far, I hope you have a better under-

standing of what TREPAC is, what it does and why it is so very 

important to your profession. In these uncertain times, TREPAC 

remains strong and committed to standing up for issues that are 

important to us, our clients and property owners everywhere.

Who can remember where you 
were when President Kennedy was assas-
sinated? Who watched the moon landing 
on a black and white television back in 
1969? Who remembers exactly where you 
were on 9-11?

If you are reading this, chances are 
you think this is a year that you will never 
forget and maybe you can’t wait for it 

to be over. But there is a lot more for you to remember this year for, 
especially if you are a real estate professional and chances (again) are 
better than ever that you are!

This is the 100th anniversary of the Texas REALTORS® trade 
association. Parts of the information that follows are taken from two 
publications: Shaping Texas: The First Hundred Years of REALTORS® 
in the Lone Star State and TREPAC for the Busy Broker and Manager.

In 1911, honest real estate dealers in Texas were concerned 
about unscrupulous operators referred to at the time as curb ston-
ers. The Houston Post described them as “…men who make it a busi-
ness of laying for suckers.”

On Oct. 11, 1920, representatives from Abilene, Dallas, Denison, 
El Paso, Fort Worth, Houston and San Antonio met to establish the 
Texas Association of Real Estate Boards. They held the meeting in 
Dallas, where they endorsed supporting a proposed license act and 
voted to stage their first state convention in San Antonio.

Two months later, the association held its first convention at 
the Gunther Hotel in San Antonio. Organizers pulled out all the stops. 
For the opening banquet, four of their best hunters went out to shoot 
wild turkey, duck, venison and quail.

After several years, the association added more local boards, 
and in 1926, Texas went from the 25th largest association in the na-
tion to the fifth largest.

Let’s fast forward 50 years and look at the beginnings of 
TREPAC. As members celebrated the 50th anniversary of the associa-
tion in 1970, extending political influence was a focal point. That led 
to the establishment of the Texas Real Estate Political Action Com-
mittee (TREPAC). By 1972, TREPAC reported $17,250 in contributions 
from 923 investors. Six years later, annual contributions reached 
$300,000.

From those humble beginnings, both our association and 
TREPAC have grown both in size and in influence. REALTORS® are 
without question the experts in all things real estate and TREPAC 
is the largest grassroots political action committee in Texas. Texas 
REALTORS®, your colleagues, volunteer their time and expertise to 
ensure Texas real estate is protected at all levels of government.

Now pay attention as there may be a test later! TREPAC dollars 
do not come from member dues. TREPAC investments are voluntary 
from members of the local, state and national REALTOR® associa-
tions who believe in protecting property owner rights and believe 
that REALTOR® issues need to be “top of mind” issues for our 
elected officials.

TREPAC does not support one political party over another. We 
are the REALTOR® Party. TREPAC supports candidates who under-
stand the importance of a strong real estate market to the Texas 
economy. All candidates are vetted by REALTOR® leaders to ensure 
each one is a REALTOR® champion.

The upcoming 87th Legislative session is expected to be a ses-
sion like no other session we have ever seen before. When the ses-

https://bit.ly/3038tbI
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Austin’s Trusted Builder
For most builders, their mortgage companies are raising 
the minimum credit score for new home buyers. Not with 
us! Through our partnership with our trusted lender, we 
have not increased the minimum credit score for FHA, 
VA, or USDA loans. In addition, we still have many down 
payment assistance programs, including possible zero 
down programs.

Brohn Homes reserves the right to make changes to pricing, floor plans, specifications, features, dimensions, elevations, and incentives without prior notice. Stated dimensions and square footages are approximate and should not be used as representation of the home’s precise or actual size. Copyright © 2020 Clayton Properties Group, Inc. 
DBA Brohn Homes. Available with financing through CMG Financial. CMG Financial is a registered trade name of CMG Mortgage, Inc., NMLS# 1820 in most, but not all states. CMG Mortgage, Inc. is an equal opportunity lender, Registered Mortgage Banker with the Texas Department of Savings and Mortgage Lending. To verify our 
complete list of state licenses, please visit www.cmgfi.com/corporate/licensing and www.nmlsconsumeraccess.org. All loans subject to credit approval. Cannot combine closing cost or down payment assistance with 580 credit score. Conventional Payment example: If you choose a $250,000, 30 year loan at a fixed rate of 3.3% (APR 3.5%), 
with a loan-to-value of 80%, you would make 360 payments of $1,122.61. Payment stated does not include taxes and insurance, which will result in a higher payment.

®

CONTACT OUR SALES CONSULTANTS  
TO SEE WHAT PROGRAM WORKS FOR YOU!

SalesPromo@BrohnHomes.com  
512-598-4541 • BrohnHomes.com/Lending

WALLSWALLS
CANCAN’’TT
TALKTALK
Call the experts before you buy.

TREC #3304 / TDA #37603

512-418-6165
Serving Austin, Central Texas and Surrounding Areas Since 1989

State of Texas Certified Real Estate Inspector 

info@austininspectionservices.com

SUPPORT LOCAL BUSINESSES

Brian Meyerdirk
License #5248

• 5 Inspectors • 1 Engineer on staff
• Same day/next day

• Residential • Commercial 
•  Multi-family • New Construction 

• Investors • Lenders 
• Consulting • Phase Inspections

•  Pre-listing • FHA • HUD 
• Construction Management

•  Mediation/Arbitration and More!

MELIA GARDNER
VP of Sales

706 Leander Drive, Suite 504 • Leander, Texas 78641

(512) 986-5036

Succession Title

KIM CORREA
Branch Manager/

Escrow Officer

ALICIA TEAGUE
Escrow Assistant

www.success iont i t le .com

Come Visit Us In Leander. You’ll Be Glad You Did!

Want to ACCELERATE in your
PERSONAL and BUSINESS GROWTH?

We Can Help You With That!

mailto:https://bit.ly/3hjbYkh?subject=
https://bit.ly/2WH9c0i
https://bit.ly/33V593g
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Light. Bright. Just Right.
At Rancho Sienna, your clients can enjoy our newest model 

homes and floor plans — all in a spectacular hill country setting. 

Miles of scenic trails. Open floor plans with big windows to bring 

nature inside. Carefully crafted homes and smaller-footprint 

homesites. An on-site elementary school. Minutes from  

shopping, dining and commuter routes. Need we go on?

The prices of our homes, included features, plans, specifications, promotions/incentives, and available locations are subject to change without notice. Stated dimensions and square footage are approximate and should not be used 
as a representation of the home’s precise or actual size. Please see the actual purchase agreement for additional information, disclosures, and disclaimers relating to a home and its features. Any photographs or renderings in these 
materials are for illustrative purposes only. Marketing promotions/incentives may be subject to conditions or restrictions. You must visit a Trendmaker Model Home to purchase a home. Please consult a New Home Advisor for specific 
price and other information for each community. A Broker/Agent must register their client in person on client’s first visit at each community for a Broker/Agent to receive a commission. Our name and logos are registered trademarks 
or trademarks of TRI Pointe Group, Inc. and/or its subsidiaries. © 2020 Trendmaker Homes, Inc.

 TrendmakerHomes.com

C O N T A C T  O U R  N E W  H O M E  S P E C I A L I S T ,  J E N N  H I C K M A N ,  
A T  ( 5 1 2 )  4 1 6 - 9 1 0 9  T O  L E A R N  M O R E !

Rancho Sienna
G E O R G E T O W N ,  T X

N E W  S EC T I O N  N OW  O P E N  —  P R I C E D  F RO M  T H E  LOW  $ 3 0 0 s .

   
SEPTEMBER 2020 |  MYREALTYLINE.COM

https://bit.ly/2FQZzah
https://myrealtyline.com


REAL | PEOPLE

2626

Tacos and Book Drive: Mick 
Donohoe of SouthStar Bank

REALTORS in the Wild: Patrick 
Jbeili of Agent Realty ATX

Independence Day Drive-By Lunch: 
Seth Shipp and parents, Will Shipp and 
Adrian Alvara; and Amanda Aaron all of 
SouthStar Bank

On To-Be-Built and Inventory Homes   

New homes from the $200s-$600s

Your clients can skip the hassle of shopping around for a new

home, without skipping on QUALITY with Scott Felder Homes!  

As a FIFTEEN TIME Home Builder of the Year, we offer high 

quality construction and award-winning home designs, all

located in exceptional new home communities.

*All qualified sales must be original Scott Felder Homes (“SFH”) contracts written between January 2, 2020 and November 30, 2020. Sell ONE home and you’re enrolled in SFH’s Co-Broker Loyalty Program! Sell TWO homes between 1/2/20 and 11/30/20 and qualify for a 1% bonus on your 2nd SFH closing. Sell THREE homes between 1/2/20 and 

11/30/20 and qualify for a 2% bonus, entitling you to a 5% total commission on your third, and all subsequent closings for the remainder of 2020! Bonus Percentage will be dictated by order of closing: 3% upon first closing, 4% upon 2nd closing, and 5% upon third closing and thereafter between 1/2/2020 and 12/31/2020. All bonuses will be noted on 

the Closing Disclosure (“CD”) and will be paid at closing. Payments of commissions and bonuses will only be made to actively licensed Texas Brokers. Broker’s commission cannot be used to reduce the price of the home and is only valid if Broker accompanies and registers its client on the first visit to any SFH Austin Division Community during the bonus 

promotion period AND Broker’s client enters into a new sales agreement for an eligible available home during the bonus promotion period. Bonus paid to Broker upon client’s successful closing and funding and is based on the ORIGINAL contract price as stated in the Sales Agreement, excluding any Seller incentives, subsequent change orders, re-writes, 

or upgrades. While commission bonuses cannot be used to reduce sales price, Broker may elect to waive participation in the 3%-4%-5% bonus program and apply its Broker bonus, in all or part, towards purchaser’s closing costs. May not be combined with any other Broker bonuses or offers. No team sales: only individual selling agent may qualify. 

Broker is responsible for all applicable taxes. Please see a SFH Sales Associate for complete details.  **Closing Cost Offer valid on new home contracts through Scott Felder Homes in Austin executed between September 1, 2020 – September 30th 2020 at full price offers. Value of offer is unique to the community, plan and homesite selected. Purchaser 

must finance through Southern Lending Services, LTD and close at Prosperity Title Company. Discount points, buy-downs, MIP/PMI, VA Funding Fee and pre-paids are not included in closing costs paid by seller. Terms and conditions are subject to change without prior notification and offers cannot be combined with any other offer or incentive.

Get the

Skip the R�t!

ScottFelderHomes.com

$10,000Up to
IN CLOSING COSTS**

Receive a 3%
commission 
on your first closing.

Receive a 1% bonus 
in addition to your 3%
commission on your
second closing!*

Receive a 2% bonus 
in addition to your 3%
commission on your third
and subsequent closings!*

https://bit.ly/2HpbigI
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an Yoan Yo
SUMMER 2020 BROUGHT THE HEAT, 

BUT YOU’VE BEEN SO COOL!
CONGRATULATIONS ON YOUR MASSIVE WAVES OF SUCCESS!

BUDA
589 N FM 1626, Suite 202

Buda, TX 78610
(512) 337-0925

DRIPPING SPRINGS
721 Hwy. 290 West, Suite 200
Dripping Springs, TX 78620

(512) 337-0940

WIMBERLEY
13600 Ranch Road 12, Suite D, 

Wimberley, TX 78676
(512) 337-0931

LAKEWAY
1008 RR 620 South, Suite 204

Lakeway, TX 78734
(512) 337-0800

MIRA VISTA
2705 Bee Cave Rd, Suite 150

Austin, TX 78746
(512) 381-9910

NORTHWEST
 12515 Research Blvd., 
Suite 130, Building 7

Austin, TX 78759
(512) 337-0913

360 / WESTLAKE
3600B N. Capital of Texas Hwy, 

Suite 110
Austin, TX 78746
(512) 337-0906

CEDAR PARK
305 Denali Pass, Suite A

Cedar Park, TX 78613
(512) 337-0300

ROUND ROCK
2300 Greenhill Drive, Suite 810

Round Rock, TX 78664
(512) 337-0900
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OUR CLIENT-FOCUSED
VALUES.

G O T  T E N A N T S ?

1. We’re landlord advocates
2.  Management fee guarantee
3. Tenant lease guarantee
4.  No invoice markups
5.  We only do property management
6. Monthly statement with invoices
7. Annual property condition survey
8. A real person answers our phone!
9. Service standards in writing
10. Agent referral fees

If you answered yes then you need our
stress-free Property Management Services.

Let Rollingwood 
Management handle
the stress for you!

MICHAEL FRANCIS 
BROKER, INSTRUCTOR, MPM®, 
RMP®, TRLS, TRPM

(512) 327-4451

TREC #460192

www.rollingwoodmanagement.com

REALTORS in the Wild: 
Karen Hookstra with 
Pure Realty

Tacos and Book Drive: Amanda 
Aaron of SouthStar Bank with Brian 
Michael and his daughter Gracie

Video Marketing Class: Chris Galvan 
of Keller Williams Heritage, Amber 
Gunn of Austin Domain Properties, Kim 
Correa with Succession Title and Jeff 
Miller of Austin Domain Properties

https://myrealtyline.com
https://bit.ly/2WH9c0i
https://bit.ly/32EXvLI

